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O V E R V I E W

For nearly 30 years, The Health Trust has been fighting to build a healthier, 
more equitable Silicon Valley, making sure a person’s income, race, 
immigration status, or zip code never stands in the way of care and 
opportunity. But while their mission was powerful, their old website didn’t 
reflect the energy, hope, or impact behind their work, which made this 
nonprofit website redesign project feel especially important from day one.

Our goal became clear: create a digital experience 
that felt hopeful, approachable, and alive.
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D I S C O V E R Y

When The Health Trust came to us, their website felt outdated, difficult to 
navigate, and hard for visitors to connect with emotionally.

Important information was buried, the experience was clunky on mobile, and the overall 
design didn’t capture the heart of the organization or the scale of its impact across the 
community.



We kicked off this nonprofit website redesign with a discovery questionnaire and a full 
website audit to better understand what was working and what clearly wasn’t. As we dug 
deeper, we found opportunities to improve clarity across key pages and create a more 
welcoming experience for community-based organizations, policymakers, grant applicants, 
future employees, local leaders, funders and donors alike.



The old site felt overly corporate and static, while The Health Trust itself is deeply human, 
community-driven, and full of momentum. Our goal became clear: create a digital 
experience that felt hopeful, approachable, and alive.

Before
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U X  S T R AT E G Y

From there, we started shaping a visitor experience that could better 
support both the mission and the people behind it.

We developed a thoughtful online presence and made key information easier to find without 
losing the warmth and humanity of the brand. As part of this nonprofit website redesign, we 
explored how the organization’s identity could come to life online through color, imagery, 
typography, and storytelling.



We reworked the navigation structure, mapped user flows for different audiences, and 
planned conversion funnels that made it easier for visitors to take action, whether that 
meant applying for grants, reaching out for support, or learning more about community 
programs.



Moodboard and imagery exploration played a huge role in the process. We intentionally 
moved away from cold, institutional visuals and leaned into natural, organic, people-
centered photography that reflected real connection, resilience, and optimism. Every 
design decision was made to help visitors feel welcomed, informed, and inspired to engage.
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B U I L D

Once the strategy was locked in, we brought the vision to life through a 
fully custom WordPress build designed to be flexible, scalable, and easy 
for their internal team to manage.

This nonprofit website redesign focused heavily on creating a modern experience that felt 
emotionally engaging without losing credibility. We introduced a fresh color palette filled 
with bright, hopeful tones that instantly made the site feel more approachable and uplifting.



Human-centered imagery became a key part of the experience, helping visitors connect 
with the real people and communities The Health Trust serves every day. To keep the site 
feeling dynamic and current, we incorporated bold typography, layered design elements, 
rounded corners, and playful accent graphics throughout the interface.



Subtle animations, engaging videos, and intentional micro-interactions added movement 
and energy without overwhelming visitors. Small design details like colorful backgrounds, 
smooth transitions, and overlapping elements behind photos helped create depth and 
personality across the site.



We also carefully paired typography styles to balance professionalism with warmth, giving 
the brand a voice that felt confident, welcoming, and easy to trust.



Beyond the visuals, we built a streamlined backend experience that made it simple for The 
Health Trust admins to update content and manage grant applications moving forward. 
Every part of the website redesign was built to support long-term growth while making the 
experience easier and more meaningful for every visitor.

5 spinxdigital.com

http://www.spinxdigital.com


T E S T  &  L A U N C H

Before launch, we thoroughly tested the site across browsers, devices, 
and screen sizes to make sure everything worked seamlessly from start 
to finish.

From desktop navigation to mobile interactions, every page was reviewed and refined to 
ensure a polished experience.



We also tested forms, animations, performance, and backend functionality so their internal 
team could confidently manage the site after launch. By the time the website redesign went 
live, the experience felt smooth, modern, and ready to grow alongside the organization’s 
mission.

R E S U LT S
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C L O S I N G  T H O U G H T S

The Health Trust’s new website doesn’t just explain what they do, it helps 
people feel it. Bright, human, and built for impact, this nonprofit website 
redesign transformed their digital presence into something that truly 
reflects the hope and momentum they bring to the community every single 
day.

Visit Site
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Finding an agency who 
understands your 
digital needs is hard.
Let our amazing team help you craft your digital 
strategy today.

Start a Project

C H AT  W I T H  U S 213.894.9933 hello@spinxdigital.com spinxdigital.com

https://www.spinxdigital.com/start-a-project/
tel:123-456-7890
mailto: hello@spinxdigital.com
http://www.spinxdigital.com
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